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Challenge(s)

Concerns before starting the SEO program:
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Blog wasn’t driving much business activity in 2015
Company wasn't remarketing their blog audience
Blog had several technical SEO issues (duplicate
content, poor index coverage, etc.)

Older blog content as very thin and lacked keyword
focus

Google AMP was released in 2016 to speed up mobile
content but was a new unproven technology



Solution

Tasks/goals of the new content program:

Increase non-brand vertical content related queries
Increase blog exposure from 1,000-2,000 monthly
sessions

Increase conversions

Improve keyword targeting

Begin adding AMP on the blog and other resource
content pagesin 2017
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2017-2018 Results: AMP-ONLY
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Results
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100% increase in new visitor sessions
(2016-2017)

Growth from 2,000 clicks per month in 2016 to
>100,000 clicks per month in 2018

AMP accounting for roughly 70% of all blog
Google search clicks in 2018.

AMP pages improved average content position
on search from 13 to 8.6

CTR improved slightly 0.1%



Resources

Google AMP

Moz Evergreen Case Study

Buzzsumo
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https://buzzsumo.com
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